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The exciting and sales-stimulating in­
store events that Mattei has planned are
real crowd pleasers! Matte!toys come
alive in these sensational attractions. Each
event, designed to highlight a new or key
Mattei product, allows for important
customer interaction andpromotes
product familiarity and increased sales.

You choose from the event
elements that Mattei provides or combine
events to get the most sales mileage out
of your promotional dollar. The exciting
option of in -store events means more
family fun for your customers andmore
sales traffic for you!

We think it's a combination that
can't be beat!Show your support this year
in your promotional plans. Together we
can meet your retailing objectives, create
promotions with real impact and stretch
your promotion budget!
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1985.. .Mattei's biggest year ever
for in-store events!
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~ Retailermust run a minimum 1f4 page
MatteI ad for each brandpromoted

~ Admust contain a minimum of4 MatteI
products for each hrend-promoted

~ Event details must be prominently
featured/see sample repro art)

~ Both ad layout and newspapermust be
approved by MatteI Representative
prior to promotion

.~ Promotions in any local market area
should be scheduled a minimum of

two- four weeks apart
~ Retailermust have adequate
category end item coverage as
determined by Matte1 sales
management
~ Retailer must have an end cap
display ofpromotedproducts
~ Retailer must provide at least
one person at retail location to help
with promotion
~ Retailer must provide adequate

space at retail location to handle
event and crowds

Participation Requirements
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Fashion and fun for your customers to
enjoy!

It's a fashion show for the whole family to come and
see. THEHEART FAMILY™ mother, father, son and
daughter allmodel their charming fashions!
~ A total ofeight fashions will be modeled by a real

live "family" of four
~ There are three mother/daughter ensembles and

one outfit each for the father and son
~ Mothers and daughters will love the photo

special: Free picture in a heart shaped frame of
each mom and daughter that dresses up in
matching fashions for the occasion

~ Extra giveaway adds to consumer excitemen t and
participation! Free tickets to local family
en tertainmen t will be provided for each store
(Maximum of24 tickets or six sets of four)

And the bestpartofall! MatteI makes it easy for you
.by providing everything you will need:
~ Fashion Costumes
~ Giveaways
~ Bag stuffers
~ In-store signs
~ Repro Art
~ PAAnnouncements
~ Personnel to run event
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SAMPLE BAG STUFFERS
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SAMPLE BAG STUFFERS
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SAMPLE BAG STUFFERS
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